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Marketing and Communications 
At Guide Dogs for the Blind (GDB), getting the word out about our free services and the good work of our alumni, staff and volunteers often involves outreach to the media. It is the job of our internal marketing team to spread the word about our mission, provide spokespeople to the media on a variety of topics, and highlight powerful stories of the human-animal bond that are prevalent in the GDB community. Exposure in the media assists in our fundraising efforts, supports our volunteer recruitment programs, and helps us to reach people who could benefit from our services. In addition to media coordination, our marketing team is responsible for a variety of other communications tools that help us share our stories: our website, promotional videos, social media channels, and literature, such as brochures and newsletters. 

During class, you will be asked to sign a media release form. This form gives GDB the ability to use your likeness in our marketing efforts, and gives you the ability to opt out if you’re not comfortable. This applies to any photographs that might be taken of you while in class, including the formal portraits on your graduation day as well as with your puppy raiser. GDB’s use of class photos for marketing purposes is minimal, but it does happen on occasion.

While at GDB your primary focus will always be your training with your dog. Occasionally, a media representative may offer to do a story about Guide Dogs for the Blind that involves visiting with the class during training. If this happens to occur during your class, it will be your option to participate or not. There is no obligation for any of our students to be involved with public relations efforts. Any media interaction will be expertly coordinated between GDB’s marketing team and your class supervisor, minimizing any impact on the class schedule. 

Personal Media Outreach
We understand that getting a Guide Dog is an exciting time, and you may feel as though you’d like to reach out to the media on your own when you return home with your new guide. We encourage new graduates to get in contact with their hometown newspapers, radio and TV stations after graduation. Reaching the media these days is easier than ever; most reporters and producers prefer to receive media pitches by email, but a phone call to your local newspaper might also do the trick. Oftentimes, a local story about your new partnership will literally assist in opening doors in terms of access to places where a Guide Dog is a rare sight. Think of creative ways and places where you can get the word out about your new partnership in your home area: college, fraternal organization, employee or social club newsletters are all great sources to consider. 

Just as we encourage you to reach out to your hometown media, puppy raisers are encouraged to do the same when they have a dog that graduates. They are also provided with a generic media release that they can customize, which contains a place for them to include the name and breed of their dog, the name of their dog’s new partner, and the city in which you live (no other personal information will be provided). The media release you are asked to sign has the ability for you to opt out of puppy raiser media activities as well. 

GDB Media Inquiries
On occasion, our marketing team will be approached by media who would like to do a feature story in their local area. We receive hundreds of media requests every year, from all over the United States and Canada – and sometimes even internationally! In those instances, our marketing team will reach out to alumni in the specific area to determine if there is interest in participation. Rest assured that GDB will never provide your personal contact information to the media without contacting you for permission first. Additionally, if you are featured in your hometown media, please let our marketing team know! We love to share media stories through our various communication outlets – such as our blog, No Bones About It, or in our newsletter, Guide Dog News. 

Speakers Bureau
In addition to media, you may be personally asked by members of your community, a fraternal organization, group or school to give presentations about your partnership with a Guide Dog. If you are interested in doing public speaking on behalf of GDB, please contact our Speakers Bureau to enroll. As a member of the Speakers Bureau, you will receive a packet of helpful information and plenty of resources to assist you. Included in these packets  is our classroom guide called “GDB 101,” which has handouts and lesson plans for school children ages K through grade 8, which can be copied by the host school and distributed prior to, or after, your presentation.


Class Photos
During class, you will have your portrait taken with your new Guide Dog at least twice. The first photo is used for your ID card, and the second, done on graduation day, serves as a souvenir, or memento, of your time at GDB. On graduation day, you will also be photographed with your puppy raiser (if they attend the ceremony). In order for both you and your dog to show up well in the photo, choose clothing that complements the color of your dog (e.g. a black dog shows up well in a photo against lighter colored clothing).  Complimentary copies of these photos will be sent to you after graduation. You will also have the opportunity to order additional photos (either hard copies or on CD), which will be sent to you at the same time as the complimentary prints. Additionally, you will also receive a complimentary DVD of your graduation ceremony, which includes a copy of a GDB promotional/informational video.

Team Sponsorship
One of the benefits we provide to donors who contribute at least $15,000 to GDB is the ability to sponsor a team. The donor may request that they would like to sponsor someone from their state, or restrict their donation to a certain breed of dog, or any number of other specifications. Depending on the donor’s wishes, you may be asked to consider this honor. Participation in a sponsorship may be as simple as posing for a photo with the donor on graduation day (you and the donor will both receive complimentary copies), or it may involve that you spend time with the donor at a special graduation day reception. In addition, many sponsors like the ability to exchange names and addresses for future communication. We greatly appreciate your participation in a sponsorship, should the opportunity arise. 
Connect with Us! 
GDB has different ways to stay in touch with alumni: 
	Guide Dog News: This publication is a quarterly newsletter that contains news of general interest about the organization. 
	Alumni News: This newsletter is solely for GDB alumni, and contains detailed training updates and matters of specific interest to graduates of our program. 

NOTE: Both Alumni News and Guide Dog News are available on audio CD, in Braille, or via email.  They are also posted on the GDB website – all graduates also receive a print copy of Guide Dog News that they can share with family and friends. 
	No Bones about It is GDB’s blog: Subscribe at guidedogs.blogspot.com to get updates right to your email inbox. 
	Facebook: “Like” us at facebook.com/guidedogsfortheblindfans
	Twitter: Join us @GDB_info


If you wish to submit items for consideration in one or more of our publications, please contact our marketing team.  

GDB Literature
Informational brochures are available on a host of topics including:  About Guide Dogs for the Blind, Etiquette (information on interacting with Guide Dogs and people who are blind), Volunteering, and Ways to Donate. 


Special Literature
Your Client Service representative can also provide prepared items such as letters about access rights, helpful tips for drivers of buses and taxis, and certificates of appreciation for veterinarians (or others), who have been exceptionally kind to you and/or our organization. 

We appreciate your willingness to share your enthusiasm about your new partnership with the general public and especially with people who might benefit from our services.


